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A. China's total cross-border e-commerce exports continue
to grow rapidly

B. B2B cross-border e-commerce is in a dominant position,
but B2C is developing rapidly

C. China's cross-border e-commerce exports are mainly
low-cost, highly standardized products
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A. Analysis from macro aspect 
1) Analyzing from the total, the influences of COVID-19 

to China's cross-border e-commerce exports is large in the 
short-term, but little in the long-term. 

Xiaoyue Deng, China's cross-border export e-commerce contributes to 
the new development of foreign trade [J], Modern marketing (wealth 
creation information edition), 2018(12): 209. 

2) Analyzing from the cross-border e-commerce 
operation model, the impact on B2C is greater than the 
impact on B2B 

3) Analyzing from the product categories, it has a 
greater impact on food and products closely related to food 
hygiene and safety 

4) Analysis by region ,the impact on the cross-border 
e-commerce exports of Hubei Province is the biggest 

B. Analysis from micro aspect 
1) China’s small, medium and micro cross-border 

e-commerce companies suffered a heavy loss for the 
cancellation of the order and rejection of the parcel  
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2) For the postpone of the start of work and disruption 
of logistics, the cross-border e-commerce export supply 
chain broken 

3) Inspection and Quarantine requirements to Chinese 
exports is rising 

A. For government 

B. For Cross-border e-commerce platform 

C. For enterprises 
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