
INSTRUCTIONS TO AUTHORS OF PAPERS TO BE PUBLISHED IN THE
TRANSACTIONS ON CONSUMER ELECTRONICS

Most of the papers carried in the TRANSACTIONS of the
CE Society are selected from presentations given at the Inter-
national Conference on Consumer Electronics and other
technical meetings. To the Publications Commiittee of the CE
Society, and the Editor, falls the responsibility for making
selection and for instructing the authors on final paper-
presentation details. This note covers those details.

In the interests of publications speed and economy, the G-
CE TRANSACTIONS is printed by the photo-offset method
directly from camera-ready copy* furnished by the author.
Since the final printed pages look exactly like the submitted
copy, we urge that the utmost care be taken in the preparation
of that copy. Ideally, for the sake of uniformity and profes-
sional appearance, your final master copy should be varityped
or typed on such equipment as the IBM MTST or the IBM
Composer, commonly available in most offices. We use a
double-column format, preferably justified for better ap-
pearance. Page size is 8Y2 x 11 inches. For one-to-one
reproduction we prefer that you prepare your copy on 80 x
ll masters, although typical IEEE Model Paper (which is
oversize, thus requiring camera reduction) may be used. (Its
use does require a larger type size because of the subsequent
camera reduction during plate making.)

For proper layout, space should be left in the copy for the il-
lustrations as they are called out in the text. All figures and
tables should have adequate titles or captions. If your figures
(original drawings or photographs) are larger than the final
space required, the printer will reduce them and strip them in.

Because examples can be more explicit than words, some ex-
amples of the kind of copy we prefer do appear in this issue.
Observe the care taken in setting up the headings, the titles,
the layouts, the composition, the art works and the references.
All of these examples were prepared "in house," by typical
composition people. Your company probably has a similar
department for preparing your paper.
For each author w require a small photograph and a brief

biography to accompany his article.
COPYRIGHT: It is the policy of the IEEE to own the
copyright to the technical contributions it publishes on behalf
of the interests of the IEEE, its authors, and their employers,
and to facilitate the appropriate reuse of this material by
others. To comply with the U.S. Copyright Law, authors are
required to sign an IEEE copyright transfer from before
publication. This form, a copy of which appears on the
previous page of this Transactions, returns to authors and
their employers full rights to reuse their material for their own
purposes. Authors must submit a signed copy of this form
with their manuscripts.
*Camera-ready copy and 3 copies should be turned over to the
Conference Papers Committee who will in turn see that the
copies are given to the CE Publications Committee.
[Contributed (non-conference) papers should be sent directly
to Wayne Luplow, Chairman, Publications Committee.]

CRITERIA FOR PUBLICATION IN CONSUMER
ELECTRONICS TRANSACTIONS

It is the primary purpose of the publication of the Transac-
tions of the Consumer Electronics Society to bring to the
membership and the engineering community in general,
papers on new technology oriented to Consumer Electronics
which are relevant, interesting, enlightening and instructive.
Lest there be some misunderstanding of this purpose, new
technology does not mean simply new product development,
although it does not preclude new product development where
unusual technical achievement has been attained. The key fac-
tor is the emphasis placed on technology rather than product.
The emphasis on technology implies certain criteria must be

observed in the papers presented for publication in the
Transactions. The material in the text of the paper should be
of the nature of a revelation of technical information not
generally known or familar to the consumer engineering
fraternity. This may be in the form of new technical
developments or tutorial in nature where scattered sources of

information are brought together in one coherent reference.
Al evidence ofcommercialism is to be meticulously avoided in
either the title or the text of thepaper. This includes company
names, trademarks and commercial part numbers. It is accep-
table to put the company affiliation of the author(s) along
with his name(s) under the title of the paper. All commercial
part numbers, whether the subject of the paper or not, are to
be avoided in the title, text, and illustrations. When the paper
describes an item commercially identified with a company part
number, that part number may be placed in a footnote along
with a descriptive name or code that identifies it in the title or
text.
The Transactions must convey a professional approach to

its readers and attempts at injecting commercialism in papers
presented for publication has been and will continue to be ade-
quate cause for rejection.


